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Abstract —This article is a research result that uses Alfredschutz's socio-phenomenological approach to an aresting fact of SME
problem. In Indonesia, a citizen named Kusrin becam the viral news because his electronic productsdinot meet Indonesian national
standards, so he had to clash with the law. But thiresearch will focus on other unique facts that hanearthed from his life experience.
The issue of ethics and business communication becesna dynamic issue in the course of a company, whim this context is done very
well. The results of this study are people with loweducation and from the village actually have a stmag business in developing the
business. Kusrin's excellence in thinking as a buséssman is not selfish and visionary of humanity. Tdt's because he feels people from
the village and stupid for just graduating elementay school. Grip his life as a Javanese he holds his business. According to Kusrin,
business is not only a matter of material, but an tnest communication to the consumer.
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. INTRODUCTION

The problem of labor for a country is a complicated
issue and consumes a lot of thought and energgriainly
has something to do with the level of educationsegion
data released by the Central Bureau of StatisfidSemtral
Java Province, there is a data show that at ledstAugust
2015, workers in Central Java province are stiledi by
under-educated workforce elementary school. Thédilgro
amounted to 52.38 percent, while the populationkingr
with undergraduate education upwards was only 7.71
percent. Can be ascertained from 52.38 percentpbiieem
is Kusrin. In the context of this research, he whssen to
be the subject of research because he was a lemsiaes
who only graduated from elementary school. In aoldit
Kusrin other interesting phenomenon is the choioe t
become teknopreneur with used tube television prsdu
Uniquely again in the box or carton wrapping pradubere
is writing " TV Recondition ", which means thésehonesty
from the manufacturer regarding the specificatibry@ods
that he marketed. The important question in théeaech is
how is the historical perspective of 'TV Reconditiariting
as part of ethics and business communication?

Il. LITERATURE REVIEW
A. What Is Phenomenology.

In Alfred Shcutz's way of thinking, human actionas
social relation when a man gives a certain mearng
meaning to the action. In its terminology, the indiual or
another human being must also understand his actsn
meaningful. The theoretical statements that wilptexplain
the phenomenon of this fool's honesty. From that
description, however, that meaning emerges in dakoc
relationship, where one's life experiences will gt of
one's biography, and will continually change ouveret in
his lifetime. This understanding will lead to ske personal
dynamics of a technopreneur, who in the contexthis
research is Kusrin. Phenomenology basically loaksha
elements of knowledge that are in everyday lifeerigslay
world is a fundamental world, because at the tifrhe so-
called day (day) that sculpture of every humanHégpened
and recorded. Dalily reality, is a meaningful rgathiat can
be subjectively interpreted. About this phenomegglo
there are three fundamental principles that needbdo
noticed.
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Stanley Deetz, in Stephen Littlejohn's Theories of
Human Communication and Karen A Foss, says

..... three basic principles of phenomenology.tFirs
knowledge is found directly in conscious
experience- we come to know the world as we
engage it. Second, the meaning of things consist of
the potential of that thing in one's life. In other
words, how you relate to an object determines its
meaning for you ...... the third assumption is that
the language is that vehicle of the meaning ...
(Littlejohn & Foss; 2011 )

The essence of Deetz's thinking is that knowledgani
awareness. Knowledge is not inferred from expegemait
rather found directly from the conscious experienthe
meaning of something, formed on the potential ohathing
itself that exists in one's life. In other wordsHwh you
perceive an object depends on the meaning of tfjatbfor
you. Language is "vehicle meaning" (vehicle meanikige
gain experience through the language used to defimke
explain our world.

B. Concept of Ethics and Business Communication

Conceptually, Sony Keraf sees that business ethics
contains the principles of autonomy, the principhé
honesty, the principle of not doing evil, the piple of
justice and the principle of respect for onesdfclearly a
universal concept for civilized human beings, anshould
be a concept "guidelines” in everyday businessastmsns.
Still quoted by Sony Keraf opinion from Richard & d
George, where business ethics specifically concéiffisur)
kinds of activities, first: the application of geak ethical
principles to cases or business practices in ca&esond:
the application of business ethics does not meapiply
ethics in business activities, but also relatexdgporate
social responsibility; Third: business ethics afsghlights
the morality of the economic system in general #mel
economic system of a particular country; And fourth
business ethics also concerns a field that hasllysua
expanded beyond the ethical realm. (Sony Keraf31.99

Economic actors / entrepreneurs should know ths¢dba
on the results of research have proven companiasge
companies that are hundreds of years old stilligaruntil
now are companies that adhere to business ethiateid
that need to be taken care of in order for busiaesisities
to run properly are: 1. Business ethics can plegteonly in
a moral community, not just individual commitmebtt
listed in a social framework; 2. Business ethicargatee

long-term business activities, not focused on stesrh
profits; 3. Business ethics will improve employee
satisfaction which is an important stake holdersriote; 4.
Business ethics brings business people into intiemsl
business. Actually what Kusrin did by writing
Reconditioned TV ", unconsciously has put " brarather
disampin trademarks that have been registered.itAndlso
a unique business communication. In relation ta, tlaa
brand is a product or service that dimensions wffgate
the brand in some way from other products or sesvic
designed to meet the same needs. According to the
American Marketing Association in Kotler and Keller
(2012: 263), "the brand is a name, term, sign, Smbr
design, or combination of them, intended to idgntife
goods or services of one seller or group of selterd to
differentiate them from Reviews those of compesitdr
which means that the brand is a name, term, signbsl,
design or a combination of the whole, which is mated to
identify the goods or services of a seller or grofigellers

and to differentiate them from goods or services aof
competitor. If it may be mentioned, it seems thhae t
prominent manifestation of business ethics, rathan a
registered brand, because the segmentation is ubtiothe
lower middle class. As mentioned in the previoustiea,
there is some justification for the adoption of e
marketing activities in the company's continuityhefefore,

the green marketing activities will have a positingact on

the brand equity of the company. Strong brands héways
been the main goal of the company, because theyidero
many benefits such as, greater margins, greater
opportunities for extension and maintaining a gjron
position against competitors. Green brand imageergyr
satisfaction, and green trust "has developed argtieal
framework on green branding, where to get a goahdr
equity green factor driving is green brand imagegeg
green satisfaction and trust. Kusrin can also assumhave
done what is called green marketing, because whatrbte

is one form of waste utilization, or at least thmods that
have decreased function.

Ill. RESEARCHMETHODS

This research is qualitative descriptive. This nsetrat
research subjects will be presented based on assefi
procedural processes that must be passed. In thiy/ s
hypothesis is not proposed, because the type afigége
research only develop and collect facts, but didtest the
hypothesis (Singarimbun, et.al 1989). This qualieat
decriptive research is more designed to collectsfand
pursue them according to the problem to be sol&d.
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studying as closely as possible an individual, rté¢searcher
aims to provide a complete and in-depth view ofghbject
under study. Of course on the questionable aspethd
formulation of the problem. (Mulyana 2002). Datanmg
technique of this research is using an in-deptlerumtw
method which is done with structured question. @t in
this study are the subject concerned from the $pedbe
direct speech, the clinical record, the statistdafa about
the subject, the various track records, the bidycab
profile and even the diary. Then the analysis inedwith
the relevant theoretical and research point of view
(Mulyana, 2002).

IV. RESEARCHRESULTS
A. Story of Business Honesty

Following to Shutz’s ways, then what is Kusrin Besa
praxis of motive and in order to motive. Povertypafrents
who cannot afford to continue education is the ntainse,
why he only finished primary school. Mohammed Kaogs
actually a portrait of family empowerment, a prodoé
poverty. Poor and stupid terminology into a seribat
seems to complement each other. Poor and ignorant
provides limited access to sources that can prolifde
changing, but that does not mean the two brothees a
absolute variables for someone who bears them o fi
access to change. In the context of this resedhelse two
terminologies became the deep-seated motive foriikss
decision to travel to the capital. Practical maotiperrpose
done Kusrin when he admitted with the stupid andrpbe
did not want to burden his parents in the village. said, "
I'm a child people do not have, they are only sémd
elementary school only. My goal to migrate to J&kés to
find any job, provided it does not burden the ptweand
gratitude can help them ". Although on a simplalec
Kusrin's purposeful motif is very clear. The purpd® was
planning at the time, when the level of thinkingswaill in
the phases of the children, was fact-oriented. pzoece of
reality as a poor man, as a marker he has beekirtbitike
an adult in the face of the weight of life. In Jeaka the
rediscovery of the motive for making Kusrin not bee a
young man who only works mechanically as a constroc
worker. He is not like a silent subject who judesi and
rest his brain just after hours worked. He fee#t tie like
this should gradually be wrapped up by developing
something more likely to change lives. Awarenesshef
need to change the degree of life causes him mgtttado
something. On the sidelines of a holiday or leigimee he
went to the junk market in Jatinegara area. "&afildhood

| like utak -utik electronics goods. One time | bbt a
broken tape compo, for 80 thousand, then | fiXlis voice
became good, my friend bought it for 200 thousahd 5aid
innocently.

Working as a construction worker with some income,
not the ultimate goal of the work itself. From ferspective
in order of Shutz motives, Kusrin is so strong tepgare for
a good future. Collecting money for 5 years to fsatial
capital is not easy either. The social capital rrefit to in
this study can be found when Kusrin actually made /
assembled the FM transmitter which was quite experet
the time. The FM radio transmitter was a socialiteaphat
helped him find a community of electronics lovers,
eventually through the community he could get aljelng a
technician at an electronic service business. Thegss of
discovery of motivating action both motive caused an
motive, purpose, it is a natural walk. Kusrin ieeliwalking
casually, but be wary of the opportunities or oblss that
may arise from the journey of life in the oceans. t0 this
point, the motive of purpose and motive of causthalife
of Kusrin's work is applied in succession, fulfij the
direction of his life. The discovery of his way life was
due to intense social interaction with the commuaitd the
wider community as he did as an individual.

B. Honesty Message

Using Schutz's way of thinking, then trying to &abe
meaning of life to a person can be done by livipgtai the
values that exist and grow in society. Human beiags
born not in an atmosphere of no value at all, beeahe
human presence in the world is a valuable presence.
Although there are various cases of presence wahuenan
presence in the world, negated by individuals whkweh
violated these values. As a child born from poanifies
and from the village, but parents Kusrin alwaysisel that
" kudu urip honest, frank wong bakae lucky "€lit to be
honest, honest people will be lucky). An advicdavanese
culture, which in this case we can regard as lagsdlom. In
the literature of psychology is said to find theamiag of
life can be done by strengthening the belief aratexqation
of the values - truth values, virtues, religiousl dove. As
said above, to live and believe a certain valué vélable to
give meaning / meaning to one's life (Bustaman:7200h
business, Kusrin seems to live up to the valuebooiesty
that seem to be a rare value in the present e h®hesty
of doing business for Kusrin is not a mere disceulsit a
spiritual value to be projected.
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In the study of business ethics, honesty associated honesty itself is a universal concept. The concept

confidence or trust between businesses. What Kuwdidn
was probably trivial, but actually reflected his nlest
character. Honest people are generally trustwopkngple.
Can be trusted just starting when someone is operbe
open to others in this context is that we are widihg back
information that is relevant or necessary to bevegad to
someone. It may be better for someone to whom we ar
going to get complete information from us, thenytlyet
information from others who can not be trusted Wwhian

be misleading and distorting information (Setiaw2®15).

In this way of thinking, we must be wise in detarmg
to which parties information that deserves to Hermed,
moreover confidential information. Recipient seiect of
information is done so that someone will not betoay
good intentions. If associated with what Kusrin Hagse by
being honest / open to all people (especially prospe
consumers of the product), then he can include taiaing
the trust, either from himself to the audience, &mdt the
audience to himself as a producer. Oversight ofiealof
honesty to some extent has compared Kusrin's prafl a
fair business person. At the same time, it is fdssieep
inside his heart to acknowledge how dishonest, tatge@r
deceitful in business is unnecessary, and betaith wi
personal values that he found during the dynamicieo
Perhaps, it gets personal branding in an atmosghatehe
does not realize, because the main intention teewrithe
message of honesty " is just a form of empathythi
television consumer product. The correct informatioout
the product will only be delivered by the busineaamvith
the honest character.

V. CONCLUSIONS

Kusrin model business ethics that put textual ngessa
about the factual condition of a product, is a tyethat is
very worthy to be done also by other entreprendaorghis
case is UMKM entrepreneurs. Actually the spiriboBiness
ethics in the dimension of honesty, can manifest various
concepts and forms that are separate or distinctivieat
Kusrin did was just one form that was chosen toasgnt
the conception of business ethics that he undeaisiobe a
statement or factual information about his home-enad
television products. The manifestation of businkessesty
carried out by Kusrin, is typical of Kusrin, espali when
viewed from historicity or genealogy that absorlesspnal
experience and local wisdom of Javanese culture.

If you can say, Kusrin's business ethics formulat th
promotes honesty can actually be applied widelngcesi

universal honesty that will be applied in businefscs can
be born from / or surrounded by different nuancesach

business actor. Thus, what Kusrin does is actually
derefensial function of honesty as universal valuHse

form of business ethics that Kusrin carried outhwitis

honest behavior, can be said typical Kusrin becahge
writing is trying to trace phenomenologically to $¢in.

Furthermore, something we consider to be Kusrin's
typical form of honesty, can be treated with aregnal
function so that honesty is born as universal higné¥ell,
this value that would need to be widely dissemiddtethe
perpetrators of SMEs, so they will also get a spafk
understanding of business ethics. However, this cho¢ at
all put forward the assumption that previously the
perpetrators of MSMEs do not run the business etthiat
should be lived. The context is more aimed at the
perpetrators of MSMEs can dig deeper - what is in
themselves and the environment more deeply, fomthe
they can display the manifestation of real, digtirec and
representative.

Honesty as a form of business ethics, for the peafuoes
of SMEs in general can be applied in two dimensidree
first is the production behavior and the two mastdgen the
product. Honest behavior in production in this eomtis
involving all processes from beginning to end iready-to-
sell or ready-to-eat products. Thus the wider a@afibn
opportunities are quite open while still considgrithe
distinctive characteristics possessed by the réispec
entrepreneurs.

As an illustration, if Kusrin television entrepreme
assemblies that use raw materials mix between nelv a
used, and honestly write " television reconditigni. Then
other MSMEs can look for another point of view or
perspective about the process until it becomesoauygt,
which can be communicated in the pack or the prbduc
itself. For example, food products, will be morenést if the
content of certain substances written clearly theiiten
also the substance content is permitted by the B@iyl.

The comparison is the real and honest informatiba o
food product. So consumers get information fromdpiceers
in two facts, namely the facts of product test kssand
facts in the form of quantities of a substance atemal is
allowed. For example can be written in packaging
preserved artificial, BPOM tolerance threshold\id more
to note again, for example, is the date of expmratiThis is
very important for food products or chemicals satth
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consumers know the safe time scale for produdtzation.
Often found in the market of goods - goods (espigcia
home industry) do not write the expiration dates lctually
a fairness in business, which is one part of bssimghics.

Other illustrations, for example, for furniture prects
that use non-teak wood materials may, for exampée,
written in a " non-teak wood ", 'made of acaciaod! "
'made from teak wood' ' , " Made from mahogaryr 'so
forth. Well, the writing can be fruited in a goodper /
sticker design so that people can know the traéealde
materials / chairs that he will buy. Maybe thisIviie felt
very complicated. Yet another point of view représea
good business ethic.
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